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ING at a glance

Our mission

\We want to deliver our financial products and services in
the way our customers want them delivered: with
exemplary service, maximum convenience and at
competitive prices. This is reflected in our mission
statement: to set the standard in helping our customers
manage their financial future.

Our profile

ING provides a broad range of insurance, banking and
asset management services and is a top-15 global
financial institution (based on market capitalization). Our
120,000 employees serve more than 75 million customers
in Europe, the United States, Canada, Latin America, Asia
and Australasia. VWe draw on our experience and
expertise, our commitment to excellent service and our
global scale to meet the financial services needs of a
broad customer base, comprising individuals, SMEs, large
corporations, institutions and governments. ING Group
had a total income of EUR 73.621 billion and total assets
of EUR 1,226 billion at the end of 2006.
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ING Insurance Asia/Pacific

ING Insurance Asia/Pacific encompasses the insurance
and wealth management activities of ING in the region.
Ranked as the second largest foreign regional life
insurer and asset management house, ING has wholly-
owned and joint-venture operations in 12 major
economies including Australia, China, Chinese Taipei,
Hong Kong SAR, India, Japan, Malaysia, New Zealand,
the Philippines, Singapore, South Korea, and Thailand.
It has well-established positions in Australia, Chinese
Taipei, Hong Kong SAR, Japan, Malaysia, New Zealand
and South Korea. The activities in China, India and
Thailand are future growth engines for ING. Total
premium income from insurance operations of ING
Insurance Asia/Pacific reached EUR 12.136 billion in
2006, while assets under management reached EUR
84.2 billion by year-end 2006.
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Michel Tilmant and John Hele at the press conference in Amsterdam.

* Underlying net profit up 36.7% to EUR 2,747 million on
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- Profit includes a EUR 573 million net gain on the sale
of part of ING's stake in ABN Amro
Underlying net profit increased 8.2% to a record EUR
2,174 million excluding that gain
Strong volume growth in banking helps offset
continued pressure from flat yield curves
Expenses remain under control: up 4.2% including
investments to support fast-growing businesses
Net profit up 27.1% to EUR 2,559 million (EPS: EUR
1.18) after EUR 188 million for combining ING Bank
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and Postbank

ING to pay interim dividend of EUR 0.66 per share, up
11.9% and equal to half of the total dividend paid over
2006

e Commercial momentum remains strong across our businesses

Single-premium sales up 22.8% from Q1 as ING
capitalises on global shift to wealth accumulation
products

Total value of new business up 23.2% from Q1 on
strong SPVA sales in Japan and U.S. individual life
reserves

ING Direct adds record EUR 7.0 billion in own-
originated mortgages in the second quarter

Retail Banking shows solid volume growth in current
accounts and mortgages in the Benelux and Poland

« ING continues to invest to accelerate the growth of its
businesses

Acquisitions of Oyak Bank in Turkey, Latin American
pension business, Korean fund manager support growth
ING to launch retail bank in Ukraine in 2008 as next
step in eastward expansion strategy

Single-premium variable annuity launched in Hungary in
July as European roll-out continues

Additional investments planned to boost growth at ING
Direct in the second half of 2007

ING INSURANCE ASIA/PACIFIC Quarterly Bulletin 1
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Chairman’s Statement

“ING posted strong results in the second quarter as the business
continued to benefit from solid economic and market conditions.
Results benefited from a gain on the sale of part of ING’s stake in
ABN Amro, however, this was a record quarter on an underlying
basis without those proceeds,” said Michel Tilmant, Chairman of
ING Group at the announcement of the results on 8 August in
Amsterdam.

“At the banking business, volume growth in mortgages and current
accounts continued to help offset pressure from flat yield curves
and the interest margin stabilized in the second quarter from the
first. Risk costs remained low, and there is no sign of a
deterioration in the credit portfolio.”

“The life insurance businesses benefited from growth in assets
under management and higher investment gains as stock markets
rallied. ING is capitalizing on a global shift from traditional life
insurance to wealth accumulation products, reflected in a 22.8%
increase in single-premium sales in the second quarter from the
first. Strong sales of a new single-premium variable annuity product
in Japan, as well as the execution of our strategy to address
redundant regulatory reserves in the U.S. Life business, resulted in
a 23.2% improvement in the value of new life business in the
second quarter from the first.”

“Operating expenses for the Group remained under control, with
underlying expenses up 4.2% including additional expenses to
grow the business.”

“ING is taking new initiatives to accelerate growth organically and
through bolt-on acquisitions. The recent agreements to buy Oyak
Bank in Turkey, the Latin American pension business of Santander,
and Landmark Investment Management in South Korea will build
scale and give ING access to attractive new markets. Preparations
continue for the launch of ING Direct in Japan later this year.
Additional investments of EUR 65 million are anticipated in the
second half to accelerate the commercial growth of ING Direct.
Next year we will launch a retail bank in Ukraine as we continue to
expand ING's retail distribution franchise eastward into the largest
markets in the region.”

“Looking forward, ING's proprietary investment portfolio is
expected to produce substantial gains in the second half which we
will partially reinvest to support further organic growth. Credit
markets have very recently become more turbulent, however, based
on today’s market circumstances we expect no material impact on
2007 earnings. The commercial performance of the business
remains robust and we are confident that ING's risk profile and the
diversification of our businesses will enable ING to continue to
create value for shareholders while focusing on long-term growth.”
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INGKF E5R1T 6%
ING Direct 6%

TERTT 20%
Retail Banking 20%

HERIT 24%
Wholesale Banking 24%
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Underlying profit contribution of business lines in Q2

MM X ARBG AL 55 24%
Insurance Europe 24%

EMNXREWSE 21%
Insurance Americas 21%

T ARXREE LS 5%
Insurance Asia/Pacific 5%
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Global F1 branding campaign ‘On Track’
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its with ING on-track branding
e:
ustralia Grand Prix, 15-18

g, Malaysia, 6-8 April

r, Bahrain, 13-15 April

lona, Spain, 11-13 May

aco, 24-27 April

ntreal, Canada, 8-10 June
Magny-Cours, France 29 June-1 July
Nurburgring, Germany, 20-22 July
Hungaoring, Hungary, 3-5 August
Istanbul, Turkey, 24-26 August
Monza, Italy 7-9 September

Spa, Belgium, 14-16 September
Fuji, Japan 28-30 September
campaign in February to Shanghai, China, 5-7 October

et |
support its title

sponsorship of the ING Renault F1 Team. For three years, ING will
sponsor 14 of the 17 Grand Prix races and take title sponsorships of
the ING Australian Grand Prix in Melbourne and the ING Belgium
Grand Prix which took place from 14 to 16 September.

ING announced a global
‘on-track’ branding

Trackside sponsorship combined with the title sponsorship of the
ING Renault F1 Team will further build ING's global brand awareness
as one of the world’s leading financial institutions and build
understanding for our broad provision of banking, insurance and
asset management services. The mix will also position ING as one
of the leading sponsors of Formula One.

With a global audience of more than 850 million viewers across a
broad demographic, and with ING active in 15 of the 17 countries
hosting Grands Prix, trackside branding offers a strong platform to
boost ING’s global brand recognition. ING will also support both
the trackside branding and ING Renault F1 Team title sponsorship
with a targeted advertising and marketing campaign.

The on-track branding package will provide trackside and, where
applicable, bridge-based branding placements. The value of the
package is not disclosed.

ING INSURANCE ASIA/PACIFIC Quarterly Bulletin 3
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ING and SINA form strategic online cooperation
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ING Group entered into a strategic partnership
with Sina, the top international Chinese-
language web portal on 11 June 2007, with
the announcement that the parties would
launch co-branded comprehensive web-based
financial marketing campaign in 2007.
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Bartholomew Ng, Country Manager for China, ING Insurance Asia/Pacific, and Cao Guowei,

CEO & President of Sina, signed the cooperation agreement.
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The partnership brings together two leading players in their respective
areas of expertise and comes at an opportune time. China’s rapidly
developing financial domestic market, improvements in web technology,
the ease of online transactions in China, and consumers’ growing
awareness of financial knowledge has led to rise in demand for online
financial transactions. ING, a leading international financial services
provider, provides insurance, banking and asset management to over
75 million clients in more than 50 countries globally. Sina, one of the
best multimedia web portal providers in China, targets high-end
customers which supports ING's market segmentation.

Sina has focused on providing the best online information and
interactive services to web users. The portal also services a wide
range of corporate clients, providing a comprehensive web marketing
platform. In its strategic cooperation with ING, Sina will base ING’s
marketing promotion on Sina’s popular F1 and financial pages of the
site. Through online banners, and community and forum sections,
Sina will work out a comprehensive and interactive campaign for
ING, helping web users gain a deeper and more extensive
understanding of finance.

As part of the plan, ING and Sina will start to rollout a number of
well-designed marketing activities, such as:
« Advertising on the increasingly-visited F1 subsite;
Launching the special ING column;
« Overall introduction of ING, its products and services;
Promoting ING in F1 interactive games; and
Building an ING F1 fans community, etc.

In addition, based on the huge number of visitors to Sina’s Finance &
Economics subsite, ING will provide innovative new direct online
financial services for the urban mass affluent.

Bartholomew Ng, Country Manager for China, ING Insurance
Asia/Pacific, says: “ING’'s web marketing strategy, in cooperation with
Sina, is based on a creative marketing approach, experimenting with
the publication of information for the web visitors with multimedia
forms. The focus is on the customers’ needs—to let potential customers
experience and enjoy the carefully-designed “Tour of Financial
Knowledge & Financial Products” site. The cooperation between ING
and Sina will provide us more opportunities and sets us greater
challenges as more customers approach ING.”
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Bartholomew Ng, Country Manager for China, ING Insurance
Asia/Pacific (second from left); Lily Yang, Chief Representative of
ING Insurance in China (first from left); Cao Guowei, CEO &
President of Sina (second from right); and Du Hong, Senior Vice
President of Sales & Marketing of Sina (first from right) attended
the press conference.

MBEEBHRTERLEREEFAERT. "R L  Sina CEO & President Cao Guowei notes that: “Sina’s online media
MELEERT S, BB FEANEEETHNANR platform brings extensive and in-depth information to the web visitors.
FREMED, S5INGHEE, BESHFHHERE The cooperation allows Sina to create valuable content in cooperation
[#S . BEEFBHTLEAM; - Y. with ING. | am sure, with Sina’s web platform, ING could enhance its
L = ﬁjfﬁ TDjﬂfE?ﬁfiijzﬁfﬁfﬁé?\gzﬁ brand-name awareness and further develop its businesses in China.
iy ?””Hﬁw\%ﬂ X#]_&/_“’ }LE\/_' 733 E - SC” =5 Meanwhile, it is the first-ever all-round cooperation in China between
BEMHREASERSMT YN —R2EE %, a web media portal and a traditional financial services company.”
INGRB T AX P EXEH2ALEEEBRLSE, INGRE  ING Insurance Asia/Pacific’'s Country Manager for China Bartholomew
BhEEEREMTELL, RS ENTEESAR Ng; Chief Representative for ING Insurance in China Lily Yang, Sina
EEELLE, TRBENT ARSI ARHT 4+ CEO & President Cao Guowei, Sina Senior Vice President of Sales &
= y = Ay RN &

o i . N Marketing Du Hong were on hand at the press conference to answer
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HWETHEEGS, FEETISREEBRER, questions raised by journalists from 13 news media.
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Pacific Antai Life Insurance Company: Shanghai’s outstanding
life insurance service provider

B(@EmEHKR KEF)XELNE_F “LEBREKILIEE2006 The second Shanghai Insurance Forum and 2006 Shanghai
LB FRSREAS TEFSHT2007E68128 % T it %, Outstanding Insurance Service Provider Public Evaluation,
MBI EARIR. LT RIEAL AR, Eigdmy,  09a0ied by Ruurante Meekh and Jie Fang Dok, closed
LR Td}’ﬁ?‘é%ﬁ%, I:Piﬂ:%}{%]@ﬁi}ﬁ =, ¢?&ﬂ?é§k%{%]§ﬁ event saw participants and guests fro’m senior government
F.EERFRERTEXFESREER TMRAK, FER officials, top management of Sino-foreign joint venture
‘REAREMEHSEIR” BF 77 &R, insurance companies, insurance professionals and experts
from academia come together for the awards ceremony

and a seminar on the future development of the insurance
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On behalf of Pacific Antai Life Insurance Company, Mr.
Gu Weiming, Executive Vice President of ING Pacific Life
(Right), participated in the awarding ceremony and took

the honor.

industry.

This is the second time this event has
been organized and hosted by Insurance
Weekly and Jie Fang Daily. Sixty-nine
insurance companies with operations in
Shanghai, including Pacific Antai Life
Insurance Company (PALIC), were included
the evaluation. The 2006 Shanghai
Outstanding Insurance Service Provider
was selected through a tally of consumer
questionnaires, newspaper readership
submissions, professional votes, and other
insurers’ evaluations.

The awards aim to establish a benchmark for
customer service, promote the development
of insurance service integrity, build a
favorable environment for the industry’s
growth and support social development
of Shanghai.
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ING Global Talent Recruitment in Beijing

ING RENAULT
F1 Team
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A team of job candidates analyzing the case
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From left to right: Jeroen Potjes, Joseph Trinh,
Lily Yang and Bartholomew Ng

A group of ING Insurance Asia/Pacific business leaders including
Jeroen Potjes, Chief Financial Officer Asia Pacific & Regional General
Manager; Bartholomew Ng, Country Manager for China, ING Insurance
Asia/Pacific; Lily Yang, Chief Representative of ING Insurance in China;
and Joseph Trinh, Regional Manager - Management Development Asia
Pacific, headed to Beijing to conduct an eagerly anticipated recruitment
event on 10 June.

They visited top universities in China in a targeted effort to develop a
strong leadership pipeline of talent for the Asia/Pacific region. The
event received positive feedback from the MBA graduates, with many
admitting they now had a much better appreciation and understanding
of ING as a global business that offered not only insurance, as many
had perceived, but also asset management and banking.

Competition was fierce as graduates were asked to work in groups
on a business case study entitled Why China is Growing So Fast and
present their findings to the group. ING business unit managers were
each assigned a group, observing great enthusiasm and excitement
for the topic amongst the teams, which were keen to impress. Groups
tried to outdo each other with their interpretations of the case,
delivering well-thought out presentations. The graduates who stood
out are now in talks with ING for positions in the Global Management
and Functional Management programs.

Overall the business leaders were extremely impressed with the
graduates’ high caliber, and appreciated the opportunity to increase
ING brand awareness in China.

BIEE G

The recruitment event
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PACIFIC-ANTAL LIFE INSURANCE COMPANY LIMITED
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The board members of
Pacific Antai Life Insurance
Company. Front row, from
left to right: Lily Yang,
Bartholomew Ng, Shi
Jierong, Maggie Taw and
Ye Wenyan. Back row,
from left to right: Tse Tsui
Yee, Wang Jiangiang, Gu
Weiming, Cao Guiren,
Rockson Leung and Wu
Zongliang.
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Pacific Antai Life Insurance Company held board meeting
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On 24 August, Pacific Antai Life Insurance Company (PALIC) held a
board meeting in Shanghai.

Shi Jierong, Chairman of the Board, chaired the board meeting. The
board members carefully examined the work report of the General
Manager’s Office and were satisfied with the operational performance
and the financial results the company achieved in 2007.

From January to July 2007, the company realized a total premium
income of RMB 414 million, an increase of 17% over the same period
last year during which new premium income increased 31%. Focused
on the Momentum of Profitable Growth, the three business lines of the
company, individual insurance, group insurance and bancassurance, all
made new breakthroughs. Outstanding performance was achieved by
the tied-agents, with their sales volume reaching a even higher level.
During January to July, the company had strict control over costs and
expenses, demonstrating operational results with the total profit of
RMB 40.95 million.

While the board is satisfied with the company’s operational performance,
it also requires the company’s management at all levels to focus on any
opportunity to further business development, enhance the efficiency
and speed up developments so that the performance targets of 2007
could be fulfilled.

At the session, the board approved the related rules and control
systems including the Transaction Administration and the Extraordinary
Accidents Control Management. The board also approved the
candidates for the positions of Compliance Manager, CFO, Chief
Actuary, Actuarial Manager, Company Lawyer, Auditor and Company
Spokesman.

Xiong Xinwang, Chairman of the Supervisory Board, and the members
of the Supervisory Board, as well as the company management
concerned attended the board meeting.
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The Third ING Cross-Strait Cup a slam dunk
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The distinguished VIPs and ING management who
presented the opening game include BMEC Deputy
Director, Du Songpeng (4" from left); ING Life
Taiwan’s CEO, John Wylie (5" from left); ING
Insurance’s Chief Representative in China, Lily Yang
(3™ from right); Chinese Taipei Sports Federation
Secretary General, Sun Zhao (4" from right); and
Netherlands Embassy Counselor, Marcel Floor (3
from left).

Senior high school basketball teams from two Taipei
schools and six teams from Beijing put their dribbling
skills to the test during the two-day ING Cross-Strait
Cup, now in its third round. The ING initiated and
sponsored event brings together senior high school
students from China and Chinese Taipei for friendly
matches.

The opening game was held at Beijing Bayi Middle
School and the celebratory mood in the stands could
not be missed with the many VIPs attending, including
BMEC Deputy Director, Du Songpeng; ING Life Taiwan's
CEO, John Wylie; ING Insurance’s Chief Representative
in China, Lily Yang; Chinese Taipei Sports Federation
Secretary General, Sun Zhao; and Netherlands Embassy
Counselor, Marcel Floor.

The Cross-Strait Cup ran from 20 to 22 August and
received great support from BMEC, the Beijing Students
Activities Management Center and the assistance and
sponsorship of ING Group.

Most of the Beijing teams
are members of the ING-
sponsored training camp for
the 2008 Olympics. The
Cross-Strait Cup was spawn
as part of the ING Fund for
the 2008 Beijing Olympics
agreement signed between
ING and the Beijing
Municipal Educational
Commission (BMEC) in 2003,
which was to run for three
consecutive years. This is the
final year of the agreement
that has see ING donate a
total of RMB6 million towards
training a group of excellent

The middle school basketball teams that played at the opening basketball talents in Beijing

E/‘] ‘l|NGjt§2008ﬁﬁ%§” E"]_'%B ceremony.
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for the coming Olympics. Lily
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ING Capital Life Insurance, Beijing Branch showed l
its support by providing RMB 6 million worth of
life accident insurance as a donation to all the
players that participated in the cup matches.
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Sculpted ING lion makes an appearance

at Jinshitan Beach in Dalian City
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Yang said of the tournament: “We are pleased
to facilitate again the exchange between young
people from both the mainland and island in
various fields like sports and culture, and to make
a contribution to the continued development of
sports in China.”

AEEFHIAMLILE, BRRSBHNHE. ) E
Fierce competition and excellent (AW
basketball skills were on display.

From the middle of July to the end of September 2007, a large
sand-art masterpiece of the ING lion was exhibited at the
Jinshitan Beach in Dalian City. The huge sand lion, vivid and
lifelike, has achieved very good promotional results. The base
of the lion is seven meters wide and it stands three meters
high. It took two professional sand artists three days and 80
tons of sand to build. Today, the lion has become a popular
holiday stop on tourists’ itineraries.

Dubbed a 'China Tourist City’, Dalian is one of three cities
granted such a title. Since 2004, Dalian has actively embarked
on a strategy to promote its special features—sun, sea and sand.
The Dalian International Beach Carnival is now held annually
at Jinshitan Beach, designated a national tourist resort. An
amusement park similar to Disneyland called the ‘Kingdom of
Discovery’ was also completed last July.

During the tourist season (July to October), millions of tourists
visit Jinshitan Beach, with around 40,000 to 50,000 people
each day making the trip. During 6-8 September, over 2,000
senior politicians and economic leaders from more than 90
countries gathered in Dalian for the World Economic Forum
(Davos Forum), with Jinshitan featuring prominently in the
conference sightseeing schedule.
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May the Olympic Friendlies bring us

fortune and good luck.

REFHR, EX2HER,
All the family members were
devoted to the art work.
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Dalian International Sand Art Competition gets bigger

It was not the bikinis that pulled in the

crowds at Golden Pebble Beach in Dalian

at the beginning of August. About 34
teams of sand sculpture lovers, gathered
on the beach to see who would take
home the Golden Shovel Award during
this annual event.

The prize—much coveted among sand artists—is given to the
winner of the annual ING Capital Life / Dalian International Sand

Art Competition held on the beach. Sinc
has been the title sponsor of Dalian Inte

Competition, which has become one of the most successful
activities in the annual Dalian International Beach Carnival.
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Cherry Kong, Deputy General Manager of ING
Capital Life, delivered a speech and announced
2007 ING Capital Life / Dalian International Sand
Art Competition began.
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The King of the Lions, 2004 Golden
Shovel Award winner
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Alibaba, the Gate to the Fortune, 2005
Golden Shovel Award winner

Besides the majestic ING lion, some of the other impressive works of art
that emerged from the sand were a lifelike sea turtle, a castle, an amiable
old man, the Beijing 2008 Olympic Games mascot, and a few car characters
from the movie Transformers.

Li Zhiyu, the winner of last year's Golden
Shovel Award, again captured the
judges’ votes this summer with his
mesmerizing “Mother and Daughter
Listen to the Sea” securing him the
Golden Shovel Award for 2007. Jia
Lianwu, an elderly man who has
participated in the Sand Art Competition
for the past four years, won the Silver
Shovel Award for the third time.

ING Capital Life sponsors the Golden
Shovel and Silver Shovel Awards, which have values of RMB 3,000 and RMB
1,000 respectively.

Dalian, the Head Dragon in Coast of North Mother and Daughter Listen to the
China, 2006 Golden Shovel Award winner  Sea, 2007 Golden Shovel Award winner
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Pacific Antai Life Insurance Company investment-linked product and
tied-agents praised at the Third Shanghai Insurance Products Expo
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Han Ruomei, Vice President of
Sales & Marketing Department,
on behalf of Pacific Antai Life,
accepted the prize of the
Investment-linked Product of
Public Praise
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EHFFAFRELBENER =D, XEEREZ Jin Xi Ren Sheng Endowment-an insurance product launched

S A N RS B ey at the beginning of this year by ING’s joint venture Pacific
L7 ARERRR, RABS0H W RETH Antai Life—~won the top prize for investment-linked products

BRENRFES 5L, at the Grand Award Ceremony of the Third Shanghai
Insurance Product Expo where the results of a month-long

ERERANEEINARTY “HEREA” A “BR poll of 500,000 consumers were announced.

SHE" TFRNBE, MRSEBRREAL K

SHEMPRX, FRUNEELETR, BH Also recognized for their above average performance were

TRINVRRE, TREXR, FHUXLEEEC Chen Zhong, one of Pacific Antai Life’s tied-agents, who was

HRBE = S s awarded “The Star of Service” accolade. Wang Min, Zhao

Honglei and Jia Cuifeng, three more Pacific Antai Life tied-
. _ agents, were each recipients of The Best Tied-Agent awards.
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The survey for the most popular insurance product
recommendation rated more than 1,000 life insurance

& L){%/[,\/AEE%IZ%,\ HH T A F R BT products currently on sale in Shanghai. After a month on
B—IRERE, BRXE, display more than 500,000 people cast their votes either via

internet voting or written submissions.

The ‘Best Tied-Agent’ and ‘The Star of Service’ were two new
awards added to this year's competition to raise public
awareness about what excellence and top service should be
expected from agents. The awards also help increase
consumers’ life insurance knowledge and help them select
the right life insurance products in accordance with their
AFFRFAFAENE ) financial needs.
A, “IREBAE” BRELE
EEZ: -

Chen Zhong, ‘The Star
of Service’ and an
excellent agent of
Pacific Antai Life, made
a speech on the stage
when he was awarded
the honor.

The Third Shanghai Insurance Product Expo & Most Popular
Insurance Product Public Appraisal is organized by News
Evening, Jie Fang Daily Group’s Shanghai daily evening
newspaper, and fully supported by the Shanghai Insurance
Association. The event, focused on the theme of Love, Care
and Public Good, tying in with the essence of life insurance.
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ING, first foreign insurer
granted Henan license
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On 25 June, ING Capital Life Insurance Company Henan Branch
became the first Sino-foreign joint venture life insurance
company licensed to operate in Henan Province.

In preparation for the branch opening in the capital city of
Zhengzhou, ING Capital focused on setting up a management
team of international standard. It has to date set up its Agency,
Customer Service and Integrated Management departments. As
regards training agents, the Henan Branch has adopted ING
Insurance Asia/Pacific best practice to cultivate life insurance
financial consultants through a strict selection process and
systematic training.

In terms of products, the
Henan Branch will first
introduce traditional
personal life products,
including accident,
medical, critical illness,
annuity and endowment
insurance, which can
typically satisfy
customers’ lifetime
insurance and retirement
requirements.
Furthermore, the range
incorporates ING's
innovative and customer-
. orientated approach to
product development.
Not only are all the
contract clauses easy to
understand, but many of
the features such as
guaranteed renewal;
allowing the policyholder
to transfer to another
eligible product; and increasing the insured amount, and some
children’s and women'’s products, will be new options for
Zhengzhou residents.

ING Capital Life General Manager Rex Tung says: “As the first
foreign insurance company to open in Henan, ING Capital Life
takes on a lot of responsibility and aims to set high expectations.
The Dalian-based headquarters will actively support the Henan
Branch 100% to help develop and provide consumers with
competitive products and services. At the same time, ING Capital
Life will be bringing new ideas to Henan’s insurance industry to
help healthy and sustainable development of the market.”
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ING Insurance Asia/Pacific Offices

China th Malaysia O¥XmT
Hong Kong SAR & E&F B 31T B X Philippines FEEE
Macau SAR b EDR 4 T BX Thailand RE
Chinese Taipei ~ FEE&E India B
Korea & Australia UM
Japan B New Zealand #To8=

Address

39th Floor, One International Finance Centre
1 Harbour View Street, Central,
Hong Kong

Tel : +852-3762 8200

Fax: +852-2525 6336

Website: www.ing.com
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ING Insurance International B.V.
Beijing Representative Office
Room 1508, Landmark Building

No.8, North Dongsanhuan Road
Beijing, China 100004

Tel : +86-10-6590 6606-3

Fax: +86-10-6590 0554

Website: www.ing.com
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Addresses

ING Capital Life Insurance Co., Ltd.
37/F World Trade Centre

No.25 Tongxing Street, Zhongshan District
Dalian, China 116001

Tel : +86-411-8253 1688

Fax: +86-411-8253 0877

Website: www.ing—cap.com.cn

Dalian Branch

3/F, Wanheng Business Building

No.2 Zhongshan Square, Zhongshang District
Dalian, China 116001

Tel: +86-411-3986 1826

Fax: +86-411-8211 7732

Beijing Branch

Capital Group Building

No.6 Chaoyang North Street
Erhuan Road, Dongcheng District
Beijing, China 100027

Tel: +86-10-8528 3388

Fax: +86-10-8528 3355

Shenyang Branch

8/F, Royal International Tower
No.19 Wenyi Road, Shenhe District
Shenyang, China 110014

Tel: +86-24-3129 3232

Fax: +86-24-3129 3200

Jinan Branch

3/F, West Wing, Pulihaichen Building
No.13 Wenhuaxi Road, Lixia District
Jinan, China 250014

Tel: +86-531-8238 5507

Fax: +86-531-8238 8666

Henan Branch

11/F, Yuliang Building
No.11 Huanghe Road
Zhengzhou, China 450003
Tel: +86-371-6012 5668
Fax: +86-371-6012 6066

Pacific Antai Life Insurance Co., Ltd.
35/F, New Shanghai International Tower
No.360 South Pudong Road

Shanghai, China 200120

Tel : +86-21-6886 3183

Fax: +86-21-6886 2669

Website: www.cpic-ing.com.cn

Guangdong Branch

7/F, Southern Wing C.C Tower

1 Huaxia Road, Zhujiangxincheng
Guangzhou, China 510623

Tel : +86-20-8720 1030

Fax: +86-20-8755 7817

China Merchants Fund Management Company

Shenzhen Head Office
28/F Merchants Bank Tower
7088 Shennan Road
Shenzhen, China 518040
Tel: +86-755-8319 6666
Website: www.cmfchina.com
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